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PROFESSIONAL PROFILE

The graduate of the Master in Tourism Marketing is a professional capable of planning the activities of 
the marketing department and managing the implementation of the strategies of the marketing mix 
(product, price, place and promotion) established in the annual marketing p l a n , with special emphasis 
on the promotion of tourism products and services at international and local level, according to the 
criteria of sustainability and protocols established by the company.

Likewise, he/she is able to transmit results from research in the field of innovation in his/her sector in 
a clear and unambiguous way to a specialized professional audience, work team, clients and other 
professionals.

Uses advanced information and communication technologies for his/her professional activity and 
in the field of innovation and research in his/her field of work.
Analyzes the tourism product, according to protocols of the company or tourist destination, in 
order to define marketing strategies.
Analyzes the market and the demand of the company or tourist destination, according to the 
characteristics of the clients and the target market, in order to have updated information for making 
strategic marketing decisions.
Analyzes the competition of the company, destination or tourism product, according to the 
positioning in the target market, in order to make strategic marketing decisions.
Creates the Tourism Market Information System (SIM), according to the protocols of the company or 
tourism destination, in order to maintain active market intelligence on an ongoing basis.
Evaluates the market information provided by the SIM, according to the objectives of the company or 
tourist destination, for decision making.



FIRST FOUR-MONTH PERIOD

MASTER'S DEGREE IN

TOURISM MARKETING

KEY COURSE CR PRE-REQ.
MMT-111 TOURISM, SUSTAINABILITY AND TOURIST DESTINATIONS 3

MMT-112 TOURISM MARKETING 4.0/APPLIED MARKETING 3

MMT-113 TOURISM INNOVATION AND TECHNOLOGIES 3

SECOND SEMESTER

KEY COURSE CR PRE-REQ.

MMT-121 QUALITY AND COMPETITIVENESS IN TOURISM 3 MMT-111

MMT-122 MANAGEMENT AND LEADERSHIP 3 -

MMT-123 TOURISM INTELLIGENCE 3 MMT-113

THIRD QUARTER

KEY COURSE CR PRE-REQ.

MMT-131 MULTILEVEL AND OMNI-CHANNEL TOURISM 3 MMT-121

MMT-132 RESEARCH METHODOLOGY APPLIED TO TOURISM 3 -

MMT-133 STRATEGIC AND TOURISM MARKETING 3 MMT-121, MMT-123

FOURTH QUARTER

KEY COURSE CR PRE-REQ.

MMT-211 FINANCE APPLIED TO TOURISM MARKETING 3 MMT-123

MMT-212 ETHICS AND CORPORATE SOCIAL RESPONSIBILITY 3 -

MMT-213 TOURIST EXPERIENCE MANAGEMENT 3 MMT-133

FIFTH SEMESTER

KEY COURSE CR PRE-REQ.

MMT-221 BRANDING, POSITIONING AND DIFFERENTIATION IN TOURISM 3 MMT-211

MMT-222 TOURISM PRODUCT MARKETING 3 MMT-211, MMT-213

MMT-223 PUBLIC RELATIONS, COMMUNICATION AND TOURISM PROMOTION 3 MMT-203

SIXTH SEMESTER

KEY COURSE CR PRE-REQ.

MMT-231 FINAL MASTER'S THESIS 6 MMT-132, MMT-223

TOTAL NUMBER OF COURSES16 
TOTAL CREDITS  

51
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Develops his professional activity as an autonomous professional, with a high level of 
responsibility and supervises the work performed by the collaborators under his charge, 
depending on the size and complexity of the structure in which he is integrated. He/she can 
offer his/her services externally or be part of the staff of the tourism organization, both 
public and private, in the area of marketing and commercialization of tourism products and 
services.

ADMISSION REQUIREMENTS

1. Apostilled birth certificate.
2. Copy of personal and electoral identity card, copy of passport for non-residents of the 

Dominican Republic.
3. Two photos in 2x2 format.
4. Grade transcript and degree certificate legalized by the Ministry of Higher Education, 

Science and Technology (MESCyT). For foreigners, the degree must be apostilled and 
homologated.

http://www.unicaribe.edu.do/
http://www.unicaribe.edu.do/

